CRAFT & CLUSTER
Social Media Audit

THREE QUESTIONS TO HELP CRAFT YOUR
SOCIAL MEDIA PLAN
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WHAT IS THE PURPOSE OF YOUR
SOCIAL MEDIA?
Sales? Community? "Butts in Seats?"
What is the goal of social media for you?

If the purpose of your social media is to get more
people in the door of your establishment then

This is the first thing I asked a vineyard

you might focus on showing off the type of

management company when they asked me to

experience your customers can expect when

start an Instagram for them and is something I

they visit you.

continue to ask all potential clients, because the
answer can really help you figure out what kind

If it's to sell more products online, then you may

of content to create.

want to focus on showing how your customers
can use your product (if it's wine or beer, show

Think of this as a Mission Statement for your

them how to pair your product with food, for

social media. It will help you hone in on the

example).

photos you use, the captions you create, and the
stories you tell.

If it's to be more involved in the community,
show the events that are going on in your
community and talk about ways your followers
can participate!
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WHO IS YOUR IDEAL AUDIENCE?
Who are you creating this content for?

As of June 2018, there were over 1 billion users on

Think about a customer you had recently who was

Instagram. That is one crowded party if you ask

awesome. What about that customer was so

me. So, instead of telling you to cater to everyone

great? Did they ask a lot of questions? Did they

(because you can’t), I’m going to tell you to get

show you pictures of their dog? Did they buy a

real specific about who you are posting for.

ton of beer or join your wine club? What was that
customer’s age range? What was their style? What

When you know who your ideal client is, you will

did they talk about other than how much they

be able to tailor your content to them. If you

love you?

don’t know who that person is yet, try the
exercise in the next column.

"I AM GOING TO ASK YOU TO GET REAL SPECIFIC ABOUT WHO
YOU'RE POSTING FOR"
Ideal Client MadLibs:

Here are some posts you could create that

[Name of Client] is a [age] [occupation]
from [location]. [She/He/They] enjoy
[hobby] with their

would appeal to Tracy:

-She has a dog that she takes with her
everywhere: if your business is dog friendly,
show a photo of a dog in your tasting

[pet/partner/friends].

room/tap room.
- She just got engaged: maybe she is

Example: Tracy is a 37-year-old project

looking for a wedding venue or the like.

manager from Laguna Niguel. She has a corgi

You could make a post highlighting your

named Potato who she takes with her

facility as an event space.

everywhere. Her boyfriend of 3 years just

-She likes camping: share some of your favorite

proposed to her on a recent camping trip to big
sur.

hiking and camping areas that are near your
business
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WHAT POSTS HAVE PERFORMED WELL
FOR YOU IN THE PAST?
Time to take a look at your analytics.
Looking into what posts have performed well

People go on social media to be

for you in the past can help you determine what

entertained, informed, and to create

your followers really want to see. Here are the

connections.

top three things my clients have discovered

Telling your followers about the people that run

about their followers when doing this exercise:

your business helps them connect with you.

1. Posts about the business owner or staff
members

Showing other businesses they should check
out in the community is informative and
valuable. And telling them about accolades lets

2. Posts about their place within the
community (ex: posts about neighboring
restaurants)
3. Accolades: Won an award? Received a great

them root for you while also telling them that
others find you valuable as well.
Keep all of this in mind when you are
creating posts. Refer back to your high

score from a reputable wine or beer
reviewer? It may seem weird to brag about
yourself, but your followers love celebrating

performing posts and try to entertain,
inform, and/or create a connection.

with you.
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HEATHER OF

"This above all- to thine own self be

CRAFT &

the day, Thou canst not then be false to

CLUSTER

Hamlet, Act I Scene III

true, And it must follow, as the night
any man." William Shakespeare,

Hi there! My name is Heather Daenitz and I am the founder
and photographer of Craft & Cluster, a photography and
social media consulting company focusing on brands in the
wine and beer industries!
I have worked in the wine industry for nine years, variously
in tasting rooms, cellars, shipping departments, and
vineyards. I even have a degree in Horticulture, with an
emphasis in Viticulture & Enology from Oregon State
University.
It was while working for a vineyard management company
in Santa Barbara County that I rediscovered my love of
photography and found a previously unknown interest
in social media management. I was asked to start an
Instagram account to showcase the practices of the
company and decided that if I was going to do this social
media thing, I was going to do it right; opting to only post
high quality, original images that told a story.
After almost two years of photographing, upgrading my
camera equipment, and learning everything I could about
social media management for the company I worked for, I
decided it was time I created my own business. I wanted to
help wineries and breweries create beautiful imagery that
would tell the stories behind their brands. Thus, Craft &
Cluster was born!
Now, when I'm not out photographing the amazing people
behind some of my favorite wine and beer brands, I'm
hangin' in my backyard with my three chickens, two dogs,
and hunky husband (who also happens to work in the beer
industry... I know, we found each other).

Learn more at
www.craftandcluster.com/blog
and on Instagram, Facebook, and Pinterest
@craftandcluster

